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Landing Page Quality: Bounce Rates

GOUSIE‘ Analytics Site Avg:
34.09%
URL
1. /Florida Beaches —
2. /Longboat Key V
3. /Siesta Key +
O I O
50+ % 35 % <20 %
Need Typical Hard
To Travel To
Improve Site Rate Improve
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SEO Management Metrics

Metric Improvement Typical Target
Range Range Range

Landing Page
Bounce Rate 50+ % 35 % 20 %

Targeted Link
Development

Top 5 Search
Results Ranking

Source: Madden Media, Proprietary Insights Novembe r, 2008
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Link Tracking: Google “Link” Command

Google nk v michigan org | [ Search |

link:www.YourWebSite.com
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Link Tracking: Google “Link” Command

Google [link-www michigan org H Search | S —
—
Weh Results 1 - 10 of akiout 860 linking to www.michigan.org.

MEDC - Renaissance fones - Manistee County

Related Links. Renaissance Zones Home - Business Tax Benefits - Residential Tax Benefits.
Renaissance Zones:. Eastlake/Filer/Manistes - Kaleva. Link to: ...

www travelmichigannews.org/medc/senices/sitedevelopment/renzone/
ManisteeCounty/combo_asp?Contentld.. . 1AEG... - 7k - Cached - Similar pages

Michigan.org - Video Advertising Deals Announced

As Featured in the September 2007 Travel Industry Mewsletter. Digital 10 Metwork | Inc., the
company that has equipped all Welcome Centers with multimedia ...
www.michigan.org/mtrfenewsletter/combo.asp?Contentld=31D563AE-6062-4510-6DAB-
ADBBABIIBCBT - Tk - Cached - Similar pages

Come to Michigan for vacation! Please? - Gadling | travel blog ...

Come to Michigan for vacation! Please? by Grant Martin Mar 25th 2008 @ 2:00PM. Things arent
going very well in Michigan right now. ...
www.gadling.com/2008/03/25/come-to-michigan-for-vacation-please/ - odk -

Cached - Similar pages
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Link Tracking: Google “Link” Command

Google [link-www michigan org H Search | S —
—
Weh Results 1 - 10 of akiout 860 linking to www.michigan.org.

MEDC - Renaissance Zones - Manistee County

Related Links. Renaissance Zones Home - Business Tax Benefits - Residential Tax Benefits. External

Renaissance Zones:. Eastlake/Filer/Manistee - Kaleva. Link to: ...

wwaw_travelmichigannews. org/fhedc/senices/sitedevelopment/renzone/ .
moontentld.. 1AEG... - 7Tk - Cached - Similar pages Page I—Ink

X

Michigan.org - Video Advertising Deals Announced

As Featured in the September 2007 Travel Industry Mewsletter. Digital 10 Metwork | Inc., the
company that has equipped all Welcome Centers with multimedia ...
www.michigan.org/mtrfenewsletter/combo.asp?Contentld=31D563AE-6062-4510-6DAB-
ADBBABIIBCBT - Tk - Cached - Similar pages

Come to Michigan for vacation! Please? - Gadling | travel blog ...

Come to Michigan for vacation! Please? by Grant Martin Mar 25th 2008 @ 2:00PM. Things arent
going very well in Michigan right now. ...
www.gadling.com/2008/03/25/come-to-michigan-for-vacation-please/ - odk -

Cached - Similar pages
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Link Tracking: Google “Link” Command

Google inkcvnw michigan or | [Searcn ) gsmass cave
—
Weh Results 1 - 10 of akiout 860 linking to www.michigan.org.

MEDC - Renaissance Zones - Manistee County
Related Links. Renaissance Zones Home - Business Tax Benefits - Residential Tax Benefits. External
Renaissance Zones:. Eastlake/Filer/Manistee - Kaleva. Link to: ...

wwaw_travelmichigannews. org/fhedc/senices/sitedevelopment/renzone/ .
_mmm!.,'p'f!untentld._ 1AES.. - Tk - Cached - Similar pages Page Link

Michigan.org - Video Advertising Deals Announced

As Featured in the September 2007 Travel Industry Newsletter. Digital 10 Metwork | Inc_. the |nternal
quipped all Welcome Centers with multimedia ..
WWW. mln:hlgan orgqntr/enewsletter/combo.asp?Contentld= 31D553ﬂxE b082-4510-6DAB- Page Llnk

AlBoALTYYglL87 - [k - Cached - Similar pages

Come to Michigan for vacation! Please? - Gadling | travel blog ...

Come to Michigan for vacation! Please? by Grant Martin Mar 25th 2008 @ 2:00PM. Things arent
going very well in Michigan right now. ...
www.gadling.com/2008/03/25/come-to-michigan-for-vacation-please/ - odk -

Cached - Similar pages
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Tracking: External vs. Internal Links

Total External Pct Ext
_ Links Links Links
Michigan.org 860
Virginia.org 1360
Arkansas.com 1210
Colorado.com 749
VISItNC.com 710
VisitFlorida.com 097
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Tracking: External vs. Internal Links

Total External Pct Ext
o Links Links Links

Michigan.org 860 397 46%
Virginia.org 1360 567 42%
Arkansas.com 1210 671 55%
Colorado.com 749 396 53%
VIsItNC.com 710 478 67%
VisitFlorida.com 097 489 49%
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SEO Management Metrics

Metric Improvement Typical Target
Range Range Range

Landing Page

Bounce Rate 50+ % 35 % 20 %

Targeted Link 10 % 20 %

Development None Growth Growth

Top 5 Search
Results Ranking

Source: Madden Media, Proprietary Insights Novembe r, 2008
madden,. Innovative Travel Marketing
e




media.com

Google: Relative Click Rates

o © = e ?f:\é ”~ http:,l'fl'www.google.corn,l'search?hI=en&q=visit+athens+georgia&btnG=Search 2 =W [

= 60

‘ I ICk GO Ogle visit athens georgia Search W

R ates Web Results 1 - 10 of about 1,060,000 for visit athens georgia. (0.23 seconds)

Visit Athens Georgia - 2 visits - 7:40pm
Visit Athens, Georgia. Take a hip trip to Athens, Georgial Let your hair down and let your
mind run free thraugh historic southern streets pulsing with ...

1 5 1 % weaewy Visitathensga.com/ - Bk - Cached - Similar pages
L]

Weddings Stay and Do
About Athens YWihere to Stay
Attractions Free Yisitors Guide

Georgia Events Calendar Live husic
More results from visitathensga. corm »

O | Athens Georgia Music History Tour bithplace of B.E.M. BS25 ... L
. 0 Offers information about a selfguided walking tour of historical musical spots in Athens.
Sponsared by the Athens Convention and Yisitors Bureau.
wooewy visitathensga. com/Live_music/music_tour - 8k - Cached - Similar pages

Atlanta Dodge | Atlanta New Car Dealership | Dodge Gainesyille ...
3 6% FPremier Dodge dealership offer Mew Cars, Used Cars, Sales, Service, Parts and Accessories
L]

setving Atlanta, Gainesville, Athens and the surrounding areas of ...
weaewy iy premierdodge. comd - 13k - Cached - Similar pages

O University of Georgia
4 6 /0 For more detailed descriptions and application information, please visit the YWeb ... The
L]

University of Georgia = Athens, GA 30502 | UGA Directory Assistance ...
whiny, 1ga. eduf - 41k - Cached - Similar pages

Florist, Flowers, Athens, Georgia

O Florist, Flowers, Athens, Georgia, weddings, flowers, sympathy flowers, ... would love for you
0 to stop by and visit one of the best kept secrets in Athens, ...
* Map of 105 Moores Grove Rd, Winterville, GA 30633

weaewy flowersandmoreathens. comd - 43k - Cached - Similar pages
| -

83% Above the fold
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Top 5 vs. Top 20 Search Results

Top 20 Top 5 Pct Top

o Results Results 5 Results
Michigan.org 51350 15088 29%
Virginia.org 53684 16788 31%
Arkansas.com 21961 8192 37%
Colorado.com 22694 5091 22%
VisitNC.com 21961 4770 22%

VisitFlorida.com 17394 3088 18%



SEO Management Metrics

Metric Improvement Typical Target
Range Range Range

Landing Page

Bounce Rate 50+ % 35 0% 20 %

Targeted Link 10 % 20 %

Development None Growth Growth

Top 5 Search

Results Ranking <20 % 20 - 30 % 30+ %

Source: Madden Media, Proprietary Insights Novembe r, 2008
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SEO & PPC Metric Summary

SEQO Metrics PPC Metrics

1. Page Bounce Rates 1. Page Bounce Rates
2. Track External Links 2. Ad Quality Scores

3. Top Ranking Pages 3. Price Per Click



PPC Management Metrics

Metric Improvement| Typical Target
Range Range Range

Landing Page

Bounce Rate 40+ % 30 % 20 %

Keyword
Quality Score

Source:

Average Cost
Per Click

Madden Media, Proprietary Insights Novembe

r, 2008




“*Quality Score” Drives PPC

Google uses “Quality Score” to determine:
1. Cost you pay for each click;

2. Ad position of your copy; and

3. Eligibility for ad copy to show.

Source: adwords.google.com/support



Elements of “Quality Score”

Your “Quality Score” includes:

1. Relevance of Keywords to ad text/ad group;
2. Quality of your landing pages; and

3. Click Through Rate (CTR) ; and

4. Other relevance factors.

Source: adwords.google.com/support



Example “SarasotaFL.org”

Keyword

[ ]



Example “SarasotaFL.org”

Keyword AD Copy

]
[



Example “SarasotaFL.org”

Keyword Relevance AD Copy



Elements of “Quality Score”

Your “Quality Score” includes:

1. Relevance of Keywords to ad text/ad group;
2. Quality of your landing pages; and

3. Click Through Rate (CTR) ; and

4. Other relevance factors.

Source: adwords.google.com/support



Example “SarasotaFL.org”

Landing
Page



Example “SarasotaFL.org”

— — Landing

Page

I D I Oy



Example “SarasotaFL.org”

Landing
Page

I D I Oy



Keyword Quality: “Siesta Key”

1. Keyword quality score;

2. Landingpagemdicator of quality; and

3. Cost Per Click

h0.45

B0.50

$0.58



Keyword Quality Score: Ranges

“POO['” HOK” “Great”
Minimum Bid: Minimum Bid: Minimum Bid:
$0.40+ $0.06 — 0.30 $0.01 — 0.05

Source: adwords.google.com/support



Keyword Quality Score: Ranges

“POO['” HOK” “Great”

Minimum Bid: Minimum Bid: Minimum Bid:
$0.31+ $0.06 — 0.30 $0.01 — 0.05
$5.00+

Source: adwords.google.com/support



PPC Management Metrics

Source:

Metric Improvement| Typical Target
Range Range Range

Landing Page

Bounce Rate 40+ % 30 % 20 %

Keyword “Poor” “OK” “‘Great”

Quality Score 1- 4 5-7 8-10

Average Cost

Per Click

Madden Media, Proprietary Insights Novembe r, 2008




Budget — Average CPC Cost

]

Jul 15, 2008

Source: eFrontier.com



Budget — Range Tourism CPC Cost

$ 0.50 $ 0.80+ $ 1.00+

o—+——©@

Source: Madden Media, Proprietary Insights Novembe r, 2008



Budget — Range Tourism CPC Cost

$0.50 $ 0.80+ $ 1.00+
Lodging
Mixed

Source: Madden Media, Proprietary Insights Novembe r, 2008



Budget — Range Tourism CPC Cost

$0.50 $ 0.80+ $ 1.00+
Typical Lodging
Destination Mixed

Source: Madden Media, Proprietary Insights Novembe r, 2008



Budget — Range Tourism CPC Cost

$0.50 $ 0.80+ $ 1.00+
Fully Typical Lodging
Managed Destination Mixed

Source: Madden Media, Proprietary Insights Novembe r, 2008



PPC Management Metrics

Source:

Metric Improvement| Typical Target
Range Range Range

Landing Page

Bounce Rate 40+ % 30 % 20 %

Keyword “Poor” “OK” “Great”

Quiality Score 1- 4 5-7 8-10

Average Cost $ 1.00+ $ 0.80 $0.50

Per Click

Madden Media, Proprietary Insights Novembe

r, 2008
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Keywords Keywords Keywords Keywords

PACVB.org

CVB.com CVB.com CVB.com CVB.com
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Google Account




Google Account




Google Account

Campaign Campaign Campaign Campaign




CVB.com

Things To Do Outdoors Attractions Stay, Eat,




PACVB Co-op
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